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Gallup Daily: Tracking Election 2008
Based on polling conducted Feb. 19-20 and Feb. 22, 2008

PRINCETON, NJ -- Barack Obama and Hillary Clinton remain essentially even in national Democratic
and Democratic-leaning voters' nomination preferences.

The latest Gallup Poll Daily tracking results, based on interviewing conducted Feb. 19-20 and Feb. 22,
show 47% of national Democratic and Democratic-leaning voters favoring Obama and 45% preferring
Clinton. The polling includes two days of interviewing following Obama's big wins in Wisconsin and
Hawaii, and suggests that those wins have not yet produced a surge of support among national
Democrats as to establish him as the clear leader over Clinton. The two candidates have been
statistically tied in three of the past four releases. Obama held a significant lead for the prior three
releases -- his only leads in the Gallup Poll Daily tracking polling thus far. The candidates will spend
much of the next 10 days campaigning in the critical states of Ohio and Texas.

John McCain's lead continues to expand, and he now leads second-place Mike Huckabee by a better
than three-to-one margin, 63% to 20%. McCain has been above 60% support among national
Republican and Republican-leaning voters in the Feb. 18-20 and Feb. 19-20 and Feb. 22 releases, and
above 50% in the past 14 releases. The initial indications suggest his support among Republicans has
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not been affected in a negative way by the recent New York Times article accusing him of an improper
relationship with a female lobbyist. -- Jeff Jones
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Methodology: Gallup is interviewing no fewer than 1,000 U.S. adults nationwide each day during
2008. The results reported here are based on combined data from Feb. 19-20 and Feb. 22, 2008,
including interviews with 1,006 Republican and Republican-leaning voters, and 1,237 Democratic and
Democratic-leaning voters. Daily tracking interviewing was not conducted on Feb. 21. For results
based on these samples, the maximum margin of sampling error is ±3 percentage points. In addition to
sampling error, question wording and practical difficulties in conducting surveys can introduce error
or bias into the findings of public opinion polls.

Copyright © 2008 Gallup, Inc. All rights reserved.
Gallup®, A8TM, Business Impact AnalysisTM, CE11®, Clifton StrengthsFinder®, the 34 Clifton
StrengthsFinder theme names, Customer Engagement IndexTM, Drop Club®, Emotional
EconomyTM, Employee Engagement IndexTM, Employee Outlook IndexTM, Follow This PathTM,
Gallup Brain®, Gallup Consulting®, Gallup Management Journal®, GMJ®, Gallup Press®, Gallup
PublishingTM, Gallup Tuesday Briefing®, Gallup University®, HumanSigma®, I10TM, L3TM,
PrincipalInsightTM, Q12®, SE25TM, SF34®, SRI®, Strengths SpotlightTM, Strengths-Based
SellingTM, StrengthsCoachTM, StrengthsFinder®, StrengthsQuestTM, TeacherInsightTM, The Gallup
Path®, and The Gallup Poll® are trademarks of Gallup, Inc. All other trademarks are the property
of their respective owners. These materials are provided for noncommercial, personal use only.
Reproduction prohibited without the express permission of Gallup, Inc.

http://www.go2pdf.com

